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Since the implementation of Chinese economic reform in late 1970s, the model 
of social resources distribution has changed greatly. The influence of redistribution 
system to obtain resources has decreased, while market has become an important 
instrument to gain resources. This transformation has changed social status structure. 
As the representatives of the private economy, entrepreneurs get more material 
benefits and change their previous social status before, which calls the whole society’s 
attention. Based on the study of entrepreneurs’ process of obtaining social status in 
market economy, this paper reflects the distribution model of social resources in 
contemporary China.  
From the perspective of social stratification, this research uses quantitative 
methods to analyze entrepreneurs’ startup of businesses and obtainment of social 
status, with the keynote of social capital and systemic capital on the basis of social 
status attainment theory and market transition theory. The paper focuses on three 
issues: (1) What kind of people would choose to establish a business? (2) What 
factors will affect their access to resources in the entrepreneurial process? (3) How do 
entrepreneurs evaluate their social status? By what factors is the evaluation 
influenced?  
This paper consists of four parts: the first part is involved with the social 
background and theoretical basis of this research, including the first and the second 
chapters. This part reviews the development process of our country's private economy, 
throws light on the theories of social status attainment and market transformation, and 
argues that the three questions just mentioned can be analyzed  from the perspectives 
of systemic capital and social capital; the second part includes the third and the fourth 
chapters, analyzing the process of starting an enterprise and how to attain various 
resources during this process, by means of statistics and interviewing records; the 
third part includes the fifth and sixth chapters, analyzing the social network and 















ultimate results; the fourth part includes the seventh and the eighth chapters, 
analyzing the factors of subjective social status of  entrepreneurs, summarizing the 
paths of attaining social status ,giving the factors which have affected the distribution 
of social capitals, and drawing a comparison with the Eastern Europe capitalism 
societies which  were transformed from socialism societies. 
The main points of this paper are the following: the most important reason of 
starting an enterprise are the changes of social environment which are brought by 
economic transformation, rather than individual marketing skills. The redistribution 
system is still affecting the attainment of various resources, which can be seen from 
the importance of social networks and systemic capital during the processes of 
starting an enterprise; the importance of social networks results from the systemic 
capital incorporated in network. Based on the discoveries just mentioned, a 
conclusion can be reached: although economic transformation has offered marginal 
men the opportunities of upward flow, the dominate people in redistribution system 
have attained more favor and higher social status in market transformation. 
The contributions of this research can be generalized into two points: first, for 
Chinese people, the systemic capital is the important aim of individuals to construct 
social networks; as long as they have offered useful resources, entrepreneurs can 
construct and consolidate social networks by all means to attain the resources they 
need. The researches of social networks are not limited to analyzing the situations of 
attaining resources from the perspectives of strong ties and weak ties. Second, a 
model of resource distribution of socialist societies which has carried out market 
reforms can be found through analyzing the typical groups in Chinese economic 
transformation, and then there is dialogue about researches in social structure and 
social stratification after the social transformation of Eastern Europe. 
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